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About SCORE

Successful and experienced executives 

acting as volunteer consultants

Webinars and workshops, most are free

Free personal mentoring via video,  

phone, e-mail, or in-person

Resources for small business:

score.org

siliconvalley.score.org

Follow us on social media:  Facebook       LinkedIn       Instagram

Request Mentoring:

https://www.score.org/
https://www.siliconvalley.score.org/
https://www.facebook.com/SCORESiliconValley
https://www.linkedin.com/company/silicon-valley-score/
https://www.instagram.com/scoresiliconvalley/


What is a Technical SEO?

1 Site architecture and link depth

2 Sitemap

3 Canonical tags

4 Duplicate/thin content

5 Site security

6 Site speed

7 Mobile friendly site

8 Structured data for rich snippets

9 Broken pages, images, and links

Making your website easier for search engines to 

find and serve up appropriately

Learning outcomes for today:

1. Learn what technical SEO is
• Crawling
• Indexing
• Rendering
• Site architecture

2. Find tools to help you see where your site 
stands now  

3. Discover places you can improve your 
SEO behind the scenes

4. Prioritize the missing pieces of your 
technical & SEO findings to make the best 
choices in using your time and budget



What does Google need from you? 

Must find your site
Indexed and crawlable

Must understand your content
On-page and meta data content

Must trust your information
Content is well-written and free of errors

Must be able to serve it up
Rending and page speed

To be able to understand your web pages then serve them up for queries 
where they are the best answer to the intent of that query



Run some reports to see where your website stands
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1. Google search console
https://search.google.com/search-console/

Free

2. Screaming Frog
https://www.screamingfrog.co.uk/seo-spider/

Free to download/use

Can’t save crawls without a license

3. Raven Tools Duplicate Content

https://raventools.com/site-auditor/ 

7 day free trial so do your scans and cancel

4. Siteliner

https://raventools.com/site-auditor/ 

7 day free trial so do your scans and cancel

3. Copyscape

https://www.copyscape.com/ 

7 day free trial so do your scans and cancel

4. Adresults headings
https://adresults.com/tools/heading-tag-checker-check-h1-t-m-h6-tags

Free

5. Deadlink checker 
https://www.deadlinkchecker.com/website-dead-link-
checker.asp
Free

6a. Gtmetrix

https://gtmetrix.com/ 

6b. Page load speed
https://pagespeed.web.dev/

Free

6c. Pingdom

https://tools.pingdom.com/ 

Free

7. HubSpot audit
https://website.grader.com/

Free

8. SEMrush
SEMRush’s Site Audit Tool 

Free, but you need to make an account and give them info

Skip trial to create a free audit report

https://search.google.com/search-console/
https://www.screamingfrog.co.uk/seo-spider/
https://raventools.com/site-auditor/
https://raventools.com/site-auditor/
https://www.copyscape.com/
https://adresults.com/tools/heading-tag-checker-check-h1-t-m-h6-tags
https://www.deadlinkchecker.com/website-dead-link-checker.asp
https://www.deadlinkchecker.com/website-dead-link-checker.asp
https://gtmetrix.com/
https://pagespeed.web.dev/
https://tools.pingdom.com/
https://website.grader.com/
https://www.semrush.com/siteaudit/


1. Look at your site architecture
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Try for a fairly flat layout

Are your products just a few clicks deep?

No dead-ends / rabbit trails / orphan pages

Easy to follow and makes sense

Menus are clean and understandable

Dropdowns are logical and limited

URLs are readable

Don’t run your url words together

Use dashed to separate words

 Underscores act as “full stop”

 Dashes act as a space for keyword phrases

➢ /xinnorxiraidandhighdensitysolidigmqlc.html
➢ /xinnor-xiraid-and-high-density-solidigm-qlc.html

Google will use your site structure 
to pull sitelinks for SERPs

Menu items are named well
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2. Submit your sitemap to GSC

❖ Google Search Console

https://search.google.com/search-console/ 

Create account

Add property

Add code to domain home page

Find sitemap.xml

Submit sitemap to GSC

Wordpress

https://search.google.com/search-console/


Run full GSC indexing report
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• Tells you why aren’t pages indexed 

• Click on the pages to find out more

• Once you have fixed an issue resubmit the URL



3. Check canonical tags (GSC report)
You want Google to use the “master copy” of a page 

For very similar content, specify the master

 Products that differ by size or color can refer up to the main URL

Must be in the <head> section of your page

Don’t cross canonicalize page A to B then B to A



How to add canonical tags What to look at:

1. User experience

2. SEO content

3. Technical issues

Squarespace: It’s automatic, but….
 for custom cases: Use rel=“canonical”
Wordpress: Use a plug in like
     
  Yoast SEO  or Rank Math 



4a. Duplicate content – noindex 

What you’ll use: 

Screaming Frog scrape

Siteliner report

GSC indexing report

Copyscape



4b. Thin content – Add verbiage

About page 400 word min, target 600

May be your most important page

Builds trust
People buy from those they trust, and they trust 

those they know

Be yourself

Be personal and vulnerable

Review it every year – do I still feel this way?

Blog articles 350 word min, target 800-1500+

A great way to get noticed in your industry

Home, Contact and Product pages 100 min, target over 350 words

Make it easy to understand 

What you do and why you are good at it



▪ Make sure you have HTTPS not HTTP (Usually free with hosting these days) 

– If you are being charged for this service, take a look at alternative hosting platforms.

▪ If you collect PII (personal identifying info) or credit card info, make sure you have the 
necessary protections in place

▪ If you collect emails for a newsletter, make sure you have opt-in and easy unsubscribe

▪ Note: make sure that all your accounts have at least 2 admins at all times

– If someone leaves you still can access your accounts
▪ Hosting

▪ Wordpress
▪ Theme

▪ Facebook page
▪ LinkedIn page
▪ Instagram page

▪ Etc.

5. Site security
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Gtmetrix
https://gtmetrix.com/ 

Page load speed
https://pagespeed.web.dev/

Free

Pingdom
https://tools.pingdom.com/ 

6. Check your site speed

https://gtmetrix.com/
https://pagespeed.web.dev/
https://tools.pingdom.com/


Size matters 
when it comes to 

your website images

Resize images before you upload them so they don’t slow down your site

 Everything always 72 dpi

 Choose 70% to 80% when exporting from your editing software

• Panoramic or full width images: 2560 pixels wide

• Header images: 1200 pixels wide

• Background images: 1920 x 1080 pixels (16:9 ratio)

• Other images: under 1000 pixels wide

• Thumbnails 800-900 pixels wide

• Logos: 250 x 100 pixels PNG

Choose the right file type for the image

 JPG for images

 PNG for charts, graphs, logos 

 PNG for transparent backgrounds

GIF for animations

SVG for logos, illustrations, drawings
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7. Make it mobile-friendly

Visitors can use your website easily from a mobile device

✓ Buttons render large enough to press

✓ Enough room between buttons that fat thumbs don’t interfere with clicking

✓ Text renders large enough for easy reading on the smaller screen

✓ Loads fast on mobile

✓ Navigation and menus work on a mobile device

❖ Most design tools and programs include this these days

Check for mobile phone usability in your web design

 



8. Rich snippets
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• Product markup
• Critical for ecommerce sites

• Search action
• Seen frequently on publisher listings or 

ecommerce sites
• FAQ schema

• Answer popular questions right on the 
search results page

• Event schema
• We’ve seen real estate clients use this 

for open houses

Backlinko does a great job of walking you through the process step by step, depending on 
which kind of rich snippet you want to use
• https://backlinko.com/hub/seo/snippets



1. Check for 404 errors

• Redirect the link to an existing page

• Delete the link if the page or resource no longer exists

• Make a 404 page that has your homepage URL and menu so if they land of 

this, they are not lost forever in the ether of the internet

2. Good redirects

• 301 redirect: Page has permanently moved

• 302 redirect: Page has temporarily moved

3. If  your image is broken

• Usually easiest to simply upload again

• Make sure you add alt text

9. Solve redirects and broken links/images



Resubmit pages to GSC
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• After you do any actions to fix issues, tell GSC 
you did it

“Validate fix”

“Request indexing”



Reports
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Screaming Frog Scrape

1 Open Screaming Frog

2 Open your sitemap 

3 Copy all your URLs

4 Upload (top bar)

5 Paste/From a file

6 Internal tab (top left)

7 Filter HTML

8 Export (excel/Google)

How to run your Screaming Frog scrape

4876



Run HubSpot Audit 
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Where do I put my time and effort today?

Run your reports Submit your 
sitemap to GSC

Check content on 
your pages for 

length & duplicate 
content

Speed up your 
site

Check tech issues 
and fix glaring 

ones

Page speed

Images

Redirects

SSL certificate

Final thoughts

Solidigm Confidential Information.  ©2023, Solidigm. All rights reserved. 28



Sora Creative Assets
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SEO Courses

Slides from past SCORE sessions

▪ Getting Started with SEO for your Business

▪ Clean Up Your Website for SEO Before You Blog

▪ Using SEO-optimized blogs to turn Google searchers into 
loyal customers 

▪ How to Optimize your Photos for SEO

▪ Keywords for SEO

▪ SEO Resources
▪ Downloadable worksheets

https://soracreative.com/courses/
https://soracreative.com/wp-content/uploads/2024/08/SCORE-beginning-with-SEO-June-2024.pdf
https://soracreative.com/wp-content/uploads/2024/08/SCORE-Clean-Up-for-SEO-July-2024.pdf
https://soracreative.com/wp-content/uploads/2024/08/2024-SEO-Blogging-for-business.pdf
https://soracreative.com/wp-content/uploads/2024/08/2024-SEO-Blogging-for-business.pdf
https://soracreative.com/wp-content/uploads/2024/08/SCORE-SV-Image-for-SEO-05-16-24.pdf
https://soracreative.com/wp-content/uploads/2024/08/SCORE-Keywords-all-inclusive-guide-for-SEO-04-18-24.pdf
https://soracreative.com/resources/


Your Own SCORE Mentor

Take advantage of this free service to 

help you make great business decisions.

When challenges arise, you can find 

mentors with relevant skills.

Review mentor profiles and request a 

free consultation with your choice.

score.org/find-mentor

siliconvalley.score.org/find-mentor

Request Mentoring:

Follow us on social media:  Facebook        LinkedIn        Instagram

https://www.score.org/find-mentor
https://siliconvalley.score.org/find-mentor
https://www.facebook.com/SCORESiliconValley
https://www.linkedin.com/company/silicon-valley-score/
https://www.instagram.com/scoresiliconvalley/


Spread the Word
Thank you for attending our class!

If you have any issue with our class or SCORE, please email:  
workshop405@scorevolunteer.org

If you believe that we have helped you, please tell business 
acquaintances or write a Google Review.  This will help other 
entrepreneurs find SCORE and access resources.

Follow us on social media:  Facebook        LinkedIn        Instagram

mailto:workshop405@scorevolunteer.org
https://g.page/SCORESiliconValley?share
https://www.facebook.com/SCORESiliconValley
https://www.linkedin.com/company/silicon-valley-score/
https://www.instagram.com/scoresiliconvalley/


Questions?

Cecily Whiteside

Sora Creative Content

See soracreative.com for 

downloadable PDF resources
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