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Learning outcomes for today: What is a website audit?

Learn what a website audit is and what tools you

can use to conduct one Examination of your website to determine:

Find out how to tell if your site is getting scraped

and indexed by Google

Prioritize the missing pieces of your technical&

UX SEO findings to make the best choices in Google search performance

using your SEO time and budget

Positive user journey

Areas of concern

SEO audit from a pro will cost $650 to $14,000
per audit depending on size and purpose of
your website

Areas of opportunity

Simple auditis a few top pages, plus a Prioritizing updates and changes
handful of product/service pages will run
to lower end

Ecommerce audit with hundreds of
product pages will run to the higher end




What kinds of website audits are there?

Kinds of website audits:
< Competitive website audit
How are you performing compared to your competitors
Actual businesses you compete with for customers
Other website you compete with for search traffic

®,

< Lead conversion audit
See where traffic is coming into your site and ltook for opportunities to
increase this
See how effective your lead gen is
Go to GA4
Engagement>pages and screens
This shows where people are coming in, how deep they are
going, and how long they are staying.
Think about what you can offer from the pages they enter on to
keep them moving through the site
Budget checklist? Wrie and link and article about how to best
use that budget — priorities for allocating $$, etc.
Do you use forms to get info for lowwow up?
Are you curating an email list for new article notifications?
Is the design sn layout of those pages welcoming and easy to acces?
With clear CTA?
Is it easy to book, buy, or opt-in?
What is a conversion?
< On-page user journey audit
This is the one we will spend our time on first today

< SEO link audit
Who is linking to your site
URL source, domain, anchor text
Is each link helping or hurting your site value
_"links to your site” under

“Search traffic”
If you have spammy link (Viagra, porn, gambling) disavow here.
Do it carefully, though

R/

< Social media audit

What are you company accounts & pages?

Are at least 2 people owners/admins

Is it branded like your website (logo, images treatment, etc)

Do you have a following and are you engaging them?

Do you have too many accounts to keep up with

Which are the best ones for your business

Photos: Instagram
Writing: Medium and Facebook
Products: Facebook and Pinterest
Services: Nextdoor and Thumbtack

< Technical audit
This will be our second focus today
Page load speed
Broken links
Hidden content


https://search.google.com/search-console/
https://search.google.com/search-console/disavow-links
https://search.google.com/search-console/disavow-links

Why do an audit?

Opportunity to align your business goals with your digital goals

Question 1: What is the purpose of my website
Question 2: What is a “conversion” for my business
Question 3: What is my goal (what do | want to “win")

Organic search

Market share What to look at:

Email list sign ups 1. User experience

Sell products 2. SEO content

Subscribers 3. Technical issues
Book appointments

Website audit goals

Identify issues and opportunities
See what is holding me back from ranking for important searches
Find where | can do better



Things to keep in mind as | start my audit

Find out all the info, but prioritize action steps

Limit yourself to 3 to 5 important next steps

Don't spread yourself too thin

Determine what is harming your search result the most

Weigh importance vs investment
1. Easy & cheap & fast w/results

Results that take resources/time

2
3. Cheap but not all that effective
4

Expensive and not impactful

Importance

1.
2.

Impact on search

Impact on bottom line

Investment

1.

2.
3.
4.

Your time

Budget
Employee time
Agency resources

2
Yup
High importance
High investment

4
Nope
Low importance
High investment

1
Yes! Now!
High importance
Low investment

3
Maybe
Low importance
Low investment




Step 1: User Journey Audit
Look at the big picture

Open an incognito browser window
Open your home page
s it a clean font, easy to read?
No more than 2 fonts
s it clear what you do/sell in under 3 seconds?

Does your pop up disappear within 30 seconds?

Use a timer

s your site architecture user (and SEQO) friendly?

Are your menus intuitive?
Limited drop downs
Easy to follow
s the text free of grammar and spelling errors?
Is my NAP on the footer?
Is it HTTPS vs HTTP?

Repeat for other top pages

Repeat for PDPs and services page templates
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About/Contact  SEO Blog

You don’t want to just bring visitors to your website, you want visitors who convert and become clients. We can get you started on your way to

understanding how Search Engine Optimization can help your business grow.

« Evaluate where you are now with SEO

» Track who visits your site

« Identify where you can improve not just website traffic, but client acquisition

Download valuable resources to help you jumpstart your website’s SEO. Let’s get you going for better SEO and a healthier bottom line.

Persona Worksheet

Download Now

Who is your ideal audience?

Create a persona worksheet for each segment of
your ideal audience with this PDF. When you
target your online content to specific visitors, you
focus on getting found by the right Google
searchers to make the most of your SEO budget in

both time and money.

Blog Content
Creative Brief
Instructions

I Download PDF Now I

Create blogs that rank for SEO

Use these instructions to ideate, research. and outline
vour blogs. Whether you write them yourself or hire a
wriler, these instructions will have you blogging like a
pro. Creating blogs that rank for SEO is within your

reach.

Keyword Tips

Coming soon

Target the right website visitors

All website traffic is NOT equal. Target your website
content to reach Google searchers who need your
services with relevant keywords. Get insights into free

and paid keyword search tips in this handy guide.

Beginner's guide to SEO




Build trust: Look for issues

Things that decrease trust

Lack of information about your brand, product or services
Lack of images & bios of your team
Bad UX

Unreadable fonts

Flashing letters and graphics

Scrolling, blinking, spinning text
Slow loading
Spelling errors and grammar mistakes
No customer testimonials or reviews
No SSL certificate
Asking for too much info from visitors
Pop up ads that block on-page content

Add trust with social signals

GMB profile
Images
Reviews
Correct info

Social media tie-ins and engagement
Only pick a couple of social platforms
Stay involved
Respond to customers




Step 2: Run some reports to dive deeper

1. Google search console 6a. Gtmetrix
Free 6b. Page load speed
2. Screaming Frog
Free
Free to download/use 6¢C. Pingdom
Can't save crawls without a license
3. Adresults headings Free

7. HubSpot audit

Free

Free
4. Deadlink checker 8. SEMrush
Free, but you need to make an account and give them info
Free Skip trial to create a free audit report
5. Google Meta Inspector extension 9. Sitechecker

Free


https://search.google.com/search-console/
https://www.screamingfrog.co.uk/seo-spider/
https://adresults.com/tools/heading-tag-checker-check-h1-t-m-h6-tags
https://adresults.com/tools/heading-tag-checker-check-h1-t-m-h6-tags
https://www.deadlinkchecker.com/website-dead-link-checker.asp
https://www.deadlinkchecker.com/website-dead-link-checker.asp
https://chrome.google.com/webstore/detail/meta-seo-inspector/ibkclpciafdglkjkcibmohobjkcfkaef
https://gtmetrix.com/
https://pagespeed.web.dev/
https://tools.pingdom.com/
https://website.grader.com/
https://www.semrush.com/siteaudit/
https://sitechecker.pro/
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Page indexing & export
Indexing: Full report B
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Blocked by robots - behind paywall or error? .
404 broken links (run Dead Link Checker) e e
Soft 404 (redirect with a 301 or beef up the content)

Q View data about indexed pages >

- |s sitemap successfully submitted
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Pages that aren't indexed can't be served on Google
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Google Search Console Q  Inspect any URL in "photosbykime.com" ® % B H
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~ Experience
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© Page Experience

By pro multiple locations, photograph a new team member.
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HTTPS
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~ Enhancements

v Crawl
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What Screaming Frog can tell you

You'll have tons of info. What's important?
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Title — Super-duper important & easy

H1 — Very, very important & easy
H2 — Very important & easy

Meta descriptions — Important & medium

Tags — Important & easy

Page word count — Very, very, important & super
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3 https://www.headsuplock.com/factors-toconsider-when-creating-a-restroom-signag text/html; 200 Indexable Consider When Ci Signage 52
4 | https; com/f that d-rest hould-h text/html; . 200 Indexable Features That a Good Restroom Should Have a1

473 Simple things can change the way we go to the restroom. Read !
o

337 For people using the restroom, privacy locks with adoor locked

496 Restroom signs are more useful when placed near or next to the

402 Every restroom needs to have smart sigs arestr
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142 845 Bathroom 1484 Commercial Signage in California
o 0 o
o 0 o
0 0 Bathroom 1484 Restroom Door Light Indicator Blogs
0 0 Bathroom 1484 Restroom Door Light Indicator Blogs
155 960 1484 Benefits of Light-up Re
o 0 o
0 0 Bathroom 1484 Restroom Door Light Indicator Blogs
o 0 Bathroom 1484 Restroom Door Light Indicator Blogs
o 0 Bathroom 1484 Restroom Door Light Indicator Blogs
0 0 Bathroom 1484 Restroom Door Light Indicator Blogs
0 0 Bathroom 1484 Restroom Door Light Indicator Blogs
0 0 Bathroom 1484 Restroom Door Light Indicator Blogs
o 0 Bathroom 1484 Restroom Door Light Indicator Blogs
o 0 Bathroom 1484 Restroom Door Light Indicator Blogs
o 0 Bathroom 1484 Restroom Door Light Indicator Blogs
m 1484 Restroom Door Light Indicator Blogs
om 1484 Restroom Door Light Indicator Blogs
m 1484 Restroom Door Light Indicator Blogs
>m 1484 Restroom Door Light Indicator Blogs
m 1484 Restroom Door Light Indicator Blogs
>m 1484 Restroom Door Light Indicator Blogs
om 1484 Restroom Door Light Indicator Blogs
>m 1484 Restroom Door Light Indicator Blogs
om 1484 Restroom Door Light Indicator Blogs
sm 1484 Restroom Door Light Indicator Blogs
>m 1484 Restroom Door Light Indicator Blogs
m 1484 Restroom Door Light Indicator Blogs
m 1484 Restroom Door Light Indicator Blogs
om 1484 Restroom Door Light Indicator Blogs
m 1484 Choosing the Right Restroom Signage
m 1484 C i Looking for i E
sm 1484 Comply with Cleanliness and Comfort in Yc
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m 1484 i Signage i
am 1484
om 1484 Restroom Door Light Indicator Blogs
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m 1484 Restroom Door Light Indicator Component
am 1484
m 1484
m 1484
m 1484 Restroom Door Light Indicator Free Quote
Vi
m 1484 Restroom Productsin Los Gatos, California
om 1484
sm 1484 Restroom Door Light Indicator Signage
126 787 Bathroom 1484 Restroom Door Light Indicator Testimonial
o 0 o
151 936 Bathroom 1484 Essentials for Commercial Restrooms
148 920 Bathroom 1484 Factors to Consider When Creating a Restr(
118 734 Bathroom 1484 Features That a Good Restroom Should Ha
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H1-1Lengt H2-1

Reduce restroom anxiety in your workplace or store

Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store

Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store

Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
Reduce restroom anxiety in your workplace or store
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Introducing Heads Up Lock

Blog
Blog
Blog

Blog
Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

Blog

~Benefits

Blog

Careers

Client Satisfaction Survey
Components
Contact Us
COVID-19 Updates
Gallery

Order Now / Free Quote
Overview
Products

Send Your Referrals
signage
Testimonials

Blog
Blog
Blog



Word count for each type of page

Home, Contact and Product pages 100 min, target over 350 words
Make it easy to understand
What you do and why you are good at it

Home Shop All Wholesale v Events & Locations Recipes Who We Are v Contact

About page 400 word min, target 600
May be your most important page

Builds trust
People buy from those they trust, and
they trust those they know

Be yourself

Be personal and vulnerable

Review it every year — do | still feel this
way?

Blog articles 350 word min, target 800-1500
Again, not part of getting started, but a great way to get
noticed in your industry so plan to incorporate it later

We are a family-owned business dedicated to producing high-quality honey
products while promoting bee conservation and community support.

Who we are:

Mike & Niki's Honey Company was founded by Mike Ryan and Niki Canotas, two bee enthusiasts who turned their
passion into a business. We are based in San Jose, California, and have been producing delicious honey products
for over a decade. Our team includes expert beekeepers, candle makers, and honey artisans who are passionate
about their craft.

Where We Are:

Our apiaries are located throughout Northern California, including San Jose, Half Moon Bay and Morgan Hill. We
also have bees in Hawaii, where we produce unique and delicious Hawaiian honeys. Our products are available
online and in various stores and farmers' markets throughout California.

How We Save the Bees and Support Our Community:

We believe that bees are vital to our ecosystem, and we are committed to doing our part to save them. We
practice sustainable beekeeping techniques and use natural remedies to prevent pests and diseases in our hives.
We also educate the public about the importance of bees and how they can help support their local bee
populations.

In addition to promoting bee conservation, we also support our community by giving back. We donate a portion of
our profits to local charities and organizations, including those that support education and the environment. We
also participate in community events and offer educational programs to teach people about bees and honey
production.

At Mike & Niki's Honey Company, we are dedicated to producing high-quality honey products while supporting
our community and protecting the bees.




Create engaging page title ana
meta descriptions

Your page title is different from your H1

Make sure you have both

Each meta description needs to be unique.

If you have an ecommerce site with multiple similar
products, make sure each page has a different meta
description, even by a small amount (size, color,
usage, etc.)

5. Duplicate meta description will confuse Google

BN =

Check each page’s current ones with

Title 70 characters Check spelling and grammar.
Meta description 156 characters Have someone else review it
Use Keywords in each

If it's boring rewrite it

If it's too long shorten it

If it's missing, add it

Almost impossible to edit yo
stuff

Google X

Go gle SERP Snippet Optimization Tool
Title QLC Considerations for Mainstream Adoption (403px [ 580px)
URL www.solidigm.com/products/technology/glc-considerations-for-ma (54px [ 385px)

QLC is ready for mainstream workloads. Discover how data

Description centers and enterprises are already putting this technology to (845px / 990px)

work for them. °

VA

Rich Snippet

Date

Q Al [ image [¥] Videos [E5) News (§ Map : More = D

www.solidigm.com » products » technology » glc-considerations-for-mainstream-workloads-data-
center

QLC Considerations for Mainstream Adoption
QLC is ready for mainstream workloads. Discover how data centers and enterprises are already

putting this technology to work for them.

Check and standardize your NAP
Name, address, phone number
ur own Exact same every time
St. vs Street
(215) 527-2810 vs 215-527-2810
95120 vs 95120-8463
Company vs Co.


https://www.highervisibility.com/seo/tools/serp-snippet-optimizer/
https://www.highervisibility.com/seo/tools/serp-snippet-optimizer/

€ C (Y @& soracreative.com/wp-admin/post.php?post=2481&action=elementor#

Edit Heading

v Title

Title

3. Headings:
One page atatime -

size XL
HTML Tag H1
Alignment

e Ad R esu ItS Cases  Services

We mind your business, we mind your AdResults.

Please enter a URL to check:

https://soracreative.com/resources/

A

Page title Resources - Sora Creative Content SEO
Heading 1 Niet gevonden

Heading2 SEO Resources
Persona Worksheet
Blog ContentCreative BriefInstructions
Keyword Tips
Google Analytics Setup Checklist
SEO Tactics Checklist
SEO Starter Guide
Google My Business Checklist
On-Page SEO Checklist
Writing Tips for Blog Posts
SEO for Lawyers
Set the foundations with SEO strategy for your small business today
Sora Creative Content
Follow us
Subscribe to our Newletter to Get the Latest on SEO
This website uses cookies to ensure you get the best experience on our website.

Home Services

% © 9 A»0@

Resources Courses About/Contact SEO Blog

SEO Resources

You don’t want to just bring visitors to your website, you want visitors who convert and become clients. We can get you started on your way to

understanding how Search Engine Optimization can help your business grow.

» Evaluate where you are now with SEO

« Track who visits your site

« Identify where you can improve not just website traffic, but client acquisition

Download valuable resources to help you jumpstart your website’s SEO. Let’s get you going for better SEO and a healthier bottom line.

4

AdResults

We mind your business, we mind your AdResults

Cases

Please enter a URL to check:

https://soracreative.com/resources/

Page title

Resources - Sora Creative Content SEO

Heading1 SEO Resources

Heading2 Persona Worksheet

Blog ContentCreative Brieflnstructions

Keyword Tips

Google Analytics Setup Checklist

SEO Tactics Checklist

SEO Starter Guide

Google My Business Checklist

On-Page SEO Checklist

Writing Tips for Blog Posts

SEO for Lawyers

Set the foundations with SEO strategy for your small business today
Sora Creative Content

Follow us

Subscribe to our Newletter to Get the Latest on SEO

Services

This website uses cookies to ensure you get the best experience on our website.

Ab




SEO tools

[ ]
4 D d k h I< Home Services Resources Courses About/Contact SEO Blog
. ed |_I | C eC

Site Checker: Free Broken Link Tool

This page doesn't seem to exist.

It looks like the link pointing here was faulty. Maybe try searching?

_ Search . Q

@® Check whole website © Check single webpage

http://www.solidigm.com
100% scanned - 1895/1895 URLs checked, 1882 OK, 13 failed

Scan completed with 13 errors.m Retry dead links

e Check multiple sites at the same time - free - login or sign up for a free account.
o Check sites automatically on a regular basis with the Auto-Checker - see options.

Follow Us
f in

=

Status URL Source link text

999 Non-standard https://www.linkedin.com/company/solidigmtechnology/ LinkedIn

400 Bad Request https.//www.avnet.com/ Avnet Americas

403 Forbidden https://www.mouser.com/ Mouser Americas

403 Forbidden https.//www.newegg.com/p/pl?bid=222551&N=50222551+4841 &Manufactory=222551 Newegg Americas

403 Forbidden https://www.newegg.com/solidigm-2tb-p44-pro/p/N82E168203180137?Description=solidigm p44 pro&cm_re=solidigm_p44 prcBuy Direct on NewEgg &qgt;

404 Not Found https://www.ssia.org/technology/ www.open19.org/technology/ [301 from
404 Not Found https://www.intel.com/content/dam/www/public/us/en/documents/white-papers/over-provisioning- https//www.intel.com/content/dam/wwy
403 Forbidden https://www.newegg.com/solidigm-2tb-p41-plus/p/N82E168203290227Item=N82E16820329022 & Tpk=20-329-022 Buy Direct on NewEgg &qgt;

403 Forbidden https://www.forbes.com/sites/adelynzhou/2017/06/30/financial-services-industry-banks-artificial-intelligence-slow-adoption/ https://www.forbes.com/sites/adelynzhot
403 Forbidden https://www.coolblue.nl/en/advice/how-much-storage-capacity-do-i-need-ssd.ntml coolblue.nl/en/advice/how-much-storage
-1 Timeout https://www.arrow.com/ Arrow EMEA

403 Forbidden http://www.hdat2.com/ HDAT2*

404 Not Found https://www.solidigm.com/en/performance-index.html <No Text>




5. Install: META SEO Inspector extension

M 2 soracreative.com

[ Finances [ Solidigm [ AEM [ Google Accounts [ SEOtools [ Do[iSiCUEES %

COMMON

Here you can find all the basic elements that should never report any issue, in every page of the website.

doctype <IDOCTYPE html>
html lang en-US
content type text/html

canonical https://soracreative.com/ @ [a]

head title Home - Sora Creative Content SEO (32 characters) {If

description Sora Creative Content Get Found by the Right Google Searchers SEO teaching for small businesses and nonprofits Find a cl
ass Resources Templates & freebies Get Resources Get Found Browse our online course for SEO tips Resources Templates and freebies
At Sora Creative, we love SEO Call us crazy (or geeks) if you like. Here's what (329 characters)

WARNING description too long (>170 characters) (IO

robots max-image-preview:large (i

SOCIAL (2 sections)

OPENGRAPH (FaceBook + Linkedin)
property og:locale en_US
property og:site_name Sora Creative Content SEO - Let us help you get found by the right Google searchers
property og:type website
property og:title Home - Sora Creative Content SEO

property og:description Sora Creative Content Get Found by the Right Google Searchers SEO teaching for small businesses and nonpr
ofits Find a class Resources Templates & freebies Get Resources Get Found Browse our online course for SEO tips Resources Template

Get Fou nd by the Rig ht s and freebies At Sora Creative, we love SEO Call us crazy (or geeks) if you like. Here's what
Resources
Google Searchers




6a & b. CheCk yOur Site SpeedmpageSpeedlnsights

Gtmetrix
https://gtmetrix.com/

Page load speed
https://pagespeed.web.dev/

The internet is fragile. Be the first to kno! F ree }

Your Results:

Gear up for adventure

Lo atens e e s sear v g vy e

Improve page performance

Qo

Make fewer HTTP requests

Pingdom
https://tools.pingdom.com/

) DOWNLOAD HAR L*) SHARE RESULT
Performance Page size
grade

71 4.5MB

Load time Requests

140s 78

Decreasing the number of components on a page reduces the number of HTTP requests required to render the page, resulting in faster page

loads. Some ways to reduce the number of components include: combine files, combine multiple scripts into one script, combine multiple

CSS files into one style sheet, and use CSS Sprites and image maps.

@
[ F [BS
B s
B «

Compress components with gzip

Add Expires headers

Use cookie-free domains

Avoid URL redirects

O wovite

»H©

£ X "

Performance

Values are estimated and may vary. The performance score is calculated

directly from these metrics. See calculator.

A 0-49 W 50-89 @ 90-100

METRICS

A

First Contentful Paint

30s

First Contentful Paint marks the time at which the first text or
image is painted. Learn more about the First Contentful Paint

metric.

Total Blocking Time

1,210 ms

Sum of all time periods between FCP and Time to Interactive,
when task length exceeded 50ms, expressed in milliseconds.
Learn more about the Total Blocking Time metric.

Speed Index

85s

Speed Index shows how quickly the contents of a page are visibly
populated. Learn more about the Speed Index metric.

> Copy Link Docs

[ Desktop
Best Practices SEO

Bue-ueifil Moments

Sowor e Atitry of Naure's Fisest Harey.
Craftnt with Passon, Shurod it Pride.

DL

__ollapse view|
A Largest Contentful Paint

119s

Largest Contentful Paint marks the time at which the largest text
or image is painted. Learn more about the Largest Contentful

Paint metric

® Cumulative Layout Shift

0.017

Cumulative Layout Shift measures the movement of visible
elements within the viewport. Learn more about the Cumulative
Layout Shift metric.

20


https://gtmetrix.com/
https://pagespeed.web.dev/
https://tools.pingdom.com/

6c. GTMetrix scan

— M
” Report generated: Mon, Jan 15, 2024 10:20 PM -080C

Test Server Location: I+l
Using: @

GTmetx Grade Web Vitas If you have a web developer:

Performance ? Structure ? LCP B TBT ? CLs ?
84% 0 .
This is data to hand off to your web developer for

them to explore and address

Summeary Performance Structure Waterfall Video History

Speed Visualization ?

0.5s 1s 14s 1.9s 24s 29s 33s . . .
e e — T If you maintain your own website:
First Contentful Paint: 602ms | Largest Contentful Paint: 2.0s . .
— The "biggest” offenders are generally images
You should be aware of page load speed
Note image size and format
Top Issues
n FCP LCP TBT CLS These audits are identified as the top issues impacting your performance.
Avoid an excessive DOM size TBT N7 Focus on these audits first

These audits likely have the largest

Don't lazy load Largest Contentful Paint image LcP he K
impact on your page performance.

Structure audits do not directly
affect your Performance Score, but
improving the audits seen here can
aceote with an afficlont cache no help as a starting point for overall

Use explicit width and height on image elements cLs v




Size matters
when it comes to
your website images

Resize images before you upload them so they don't slow down your site

Everything always 72 dpi
-’ Choose 70% to 80% when exporting from your editing software

Tebleton Scultmirs = David. * Panoramic or full width images: 2560 pixels wide

ddaysculpture.com * Header images: 1200 pixels wide
* Background images: 1920 x 1080 pixels (16:9 ratio)

+ Other images: under 1000 pixels wide

KT VAEW - QUALITY‘IOO"

ADOBE LIGHTROOM

— Jg‘ﬁ“i";ﬁ

* Logos: 250 x 100 pixels PNG

Choose the right file type for the image

<
< 2 w—=
. ¥ E;i i
JPG for images 5

PNG for charts, graphs, logos g” 7

PNG for transparent backgrounds QUALITY FILE SIZE

David Day Sculpture GIF for animations 100 1,614 KB
ddaysculpture.com SVG for logos, illustrations, drawings °0 —— 1149KB
80 _ 827KB
70  641KB

60 — 400KB




Use a compression tool on your
website to keep images sizes small so

your images load quickly

Wordpress plugins:
(recommended)
(no longer has one-time credits)

J‘ -
Chili peppers
Close upef pile of fresh red chili peppers at thefarmers market

-

(limited to 100 KB images in the free
version) |


https://www.foregroundweb.com/out/shortpixel/
https://wordpress.org/plugins/imagify/
https://wordpress.org/plugins/ewww-image-optimizer/
https://wordpress.org/plugins/kraken-image-optimizer/
https://wordpress.org/plugins/robin-image-optimizer/
https://wordpress.org/plugins/optimole-wp/
https://wordpress.org/plugins/imagerecycle-pdf-image-compression/
https://imagecompressor.com/
https://wordpress.org/plugins/wp-smushit/
https://wordpress.org/plugins/optimus/

/. Run HubSpot Audit
HubSPYt X8
74 This site is OK

Noft too shabby. Let's see how we can bump up that score a bit. See your scorecard below

soracreative.com and take action now by creating a high-speed website with HubSpot CMS Free.
PERFORMANCE 14 Create a high-speed website
L
SEO 30
Services  Resources Courses  About/Contact SEO Blog
MOBILE 20
SECURITY 10

Content

Is your website
slowing you down?

Create and manage beautiful website
pages that get traffic and convert leads
with HubSpot CMS Free.

@

Get Found by the Right
Resources

Google Searchers

Get the Free CMS
At Sora Creative, we love SEO

No credit card needed Call us erazv for gecks) if you lke. Here's what we think: content sirategy and online optimization for your weksite s all shout connections.

24




PAGE SIZE PAGE REQUESTS PAGE SPEED

74 2 a 2

soracreative.com

2.2 79 10.6s:c

PERFORMANCE So fast! So light! Serious room for We need to talk.
CE— The heavier the site page, the improvement. Best-in-class webpages should
slower the load. For optimal The more HTTP requests your become interactive within 5.3
performance, try o keep page website makes, the slower it seconds. Any slower and
size below 3MB. becomes. Try reducing the visitors will abandon your site,
number of files your site loads. reducing conversions and sales.

MOBILE

SECURITY

BROWSER CACHING MINIMAL PAGE REDIRECTS IMAGE SIZE

Is your website

slowing you down? ° ° °

Create and manage beautiful website
pages that get traffic and convert leads

i Wowee. Your web caching Straight to the point. Out of place.
with HubSpot CMS Free. .
is world class. . . .
Multiple redirects can make Images can take a long time to
Get the Free CMS Browser caching speeds up your site load slower. Ar|m for no load. Use res.pgnswe |mgges or
your website by storing more than one redirect. SVGs to optimize your images
frequently used content in local for different screen sizes.

No credit card needed
memory.

MINIFIED JAVASCRIPT MINIFIED CSS
Have you been working out? Short and sweet.
When your JavaScript is properly When your CSS is properly
compressed, it makes your compressed, it makes your

website run much faster. website run much faster.




74

soracreative.com

PERFORMANCE
]

MOBILE

SECURITY

Is your website
slowing you down?

Create and manage beautiful website
pages that get traffic and convert leads
with HubSpot CMS Free.

Get the Free CMS

No credit card needed

30/30

Optimizing your website content for search helps you drive organic traffic to your website.

You can do this by providing a great experience for people and web crawlers alike.

PERMISSION TO
INDEX

o

Granted.

In order for a page
to appear in
search results,
search engines
must have
permission to store
it in their index. If
they can't store it,
no other changes
matter.

META
DESCRIPTION

o

Look at you
go!

Meta descriptions
tell people what
your page is about
in search results.

O\ Improve Your SEO Ranking with a free 15-minute Lesson. (7

CONTENT
PLUGINS

o

*Clap, clap,
clap* Good
job!

Search engines
can't always
understand

content that relies
on browser
plugins, such as
Flash.

DESCRIPTIVE
LINK TEXT

o

Your links
make sense.

Descriptive link
text helps visitors
know what they'll

see if they click the
link. "Click here"
doesn't cut it.

26



74

soracreative.com

PERFORMANCE
———

MOBILE

SECURITY

Is your website
slowing you down?

Create and manage beautiful website
pages that get traffic and convert leads
with HubSpot CMS Free.

Get the Free CMS

No credit card needed

all us crazy tor geeks) ifvon ke, Bere's what we think:

il strategy an line optimization for vour wehsite

sbout connections

® Use SEO [or yoir websile Lo inerease online visilor

20/30

Mobile

Traffic from mobile devices is growing fast. Optimize your website for mobile or you'll miss

out on valuable traffic, leads, and revenue.

LEGIBLE FONT
SIZE

o

Easy on the
eyes.

Visitors may have
difficulty reading
small text,
especially on
mobile devices.
We recommend
ar least 12px.

D Improve Your Mobile Performance with a free 15-minute Lesson (£

TAP TARGETS

Where do I
click?

Mobile-friendly
pages perform
better in search
results. Make sure
interactive
elements like
buttons and links
are not too small
or 1oo close
together.

RESPONSIVE

o

Fantastic!
You're ready
to face the
future.

Responsive
design gives you
a bump in search

rankings for

searches on
mobile devices.

27



8. Run SEMRush Audit

SEMRUSH

ﬁj Projects
" SEO

SEO Dashboard

COMPETITIVE RESEARCH
Domain Overview
Traffic Analytics
Organic Research
Keyword Gap
Backlink Gap

KEYWORD RESEARCH
Keyword Overview
Keyword Magic Tool
Keyword Manager
Position Tracking

Organic Traffic Insights

LINK BUILDING
Backlink Analytics
Backlink Audit
Link Building Tool

Bulk Analysis

ON PAGE & TECH SEO
Site Audit

Listing Management
SEO Content Template
On Page SEO Checker

Features

Pricing Resources

Projects soracreative.com

Company

App Center (new

Site Audit

Site Audit: soracreative.com v

soracreative.com Updated: Sat, Jan 13, 2024

Extra tools

[] Mobile  JS rendering: Disabled

| Invite users | EN 2

B[ Help center [d Send feedback

(GELEOLEET TG | 5 Looker Studio

Pages crawled: 41/100

Overview Issues Crawled Pages Statistics Compare Crawls Progress JS Impact

Site Health

89%

no changes

® Your site 89%
V¥ Top-10% websites v 92%

Crawled Pages

41 no changes
® Healthy 4
® Broken 1

Have issues 35

® Redirects 1
Blocked 0
Robots.txt Updates

cinra tha lact frawl

Errors

2 no changes

29 .

0

Thematic Reports

Crawlability
O 97%

View details

Site Performance
O 100%

View details

Top Issues

Warnings
52 -
53
0
HTTPS International SEO
O 990/ International SEO is
° not implemented on
this site.
View details
Internal Linking Markup
O 85% O 100%
View details View details

A, PDF 2, Export 3

Notices

53 no changes

53

0

—— . [

Core Web Vitals
0%

View details

28



SEMRUSH Features Pricing Resources Company App Center W Extra tools | Invite users | EN 2

ﬁﬁl Projects Projects soracreative.com Site Audit Efl Help center [ Send feedback
4 sEo 9 Site Audit: soracreative.com v C Rerun campaign [EREIoIRER N TSR
®©

soracreative.com Updated: Sat, Jan 13,2024 [] Mobile JS rendering: Disabled Pages crawled: 41/100
SEO Dashboard

e e Overview Issues Crawled Pages Statistics Compare Crawls Progress JS Impact

Domain Overview

. " s
Traffic Analytics LAII 15 | Errors 2  Warnings 6 Notices 7 v v
Organic Research
Keyword Gap Errors (2)
Backlink Gap

1 page returned a 4XX status code ~ Why and how to fix it  Sendto.. | ®
KEYWORD RESEARCH
Keyword Overview 1internal link is broken  Why and how to fix it ~ Sendto.. @
Keyword Magic Tool
Keyword Manager A full list of AMP-related issues is only available with a Business subscription plan Upgrade to Business JKO;

Position Tracking |
0 pages returned 5XX status code Learn more

Organic Traffic Insights

LINK BUILDING 0 pages don't have title tags Learn more
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Encouraging women in their walk with Jesus and others
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Welcome! My Book Speaking Q

My desire is to encourage women to be relationally fearless by loving others even when it's difficult,
and to find their value in our Lord, Jesus Christ. Through my many life experiences | hope to inspire

others to love wholly, listen always and forgive quickly.

| am a Certified Lay Counselor who speaks in many venues, including women'’s seminars, Bible
studies and retreats. | also lead recovery groups and have led women's groups in prisons through
Prison Fellowship. | have a heart for women and enjoy pointing them to what God says about them,

claiming their identity in Him, the Lover of their Souls.

Whether you are interested in one of the talks below or would like me to create a custom talk for your

group, please fill out the contact form below to schedule me!

htm

title

<meta charset="UTF-8">

» <script> .. </script> = $0

<link rel="profile" href="http://gmpg.org/xfn/11">
<meta name="robots" content=
<meta name="viewport" content="width=device-width, init

Performance

Memory  Application  Security Lighthouse ~ Recorder { > |16
ndex, follow, max-image-preview:large, max-snippet:-1, max-video-preview:-1">
ial-scale=1">

<!— This site is optimized with the Yoast SEO plugin v21.8 - https://yoast.com/wordpress/plugins/seo/ ——>

v<title>

"Michelle Rohlf speaker and author | Estrangement | Codependency | Recovery - Michelle Rohlf"

</title>

<link rel="canonical" href="https://michellerohlf.com/speaking/">

<meta
<meta
<meta property="o
<meta property="o
ult, and to find their value in our Lord, Jesus Christ.

conten’ en_US">
type" content="article">

title" content="Michelle Rohlf speaker and author | Estrangement | Codependency | Recovery - Michelle Rohlf">
:description" content="&nbsp; My desire is to encourage women to be relationally fearless by loving others even when it's diffic }

Through my..">

<meta property="og:url" content="https://michellerohlf.com/speaking/">

<meta
<meta
<meta
<meta
<meta og:image:width" content="2000">

<meta property="0g:image:height" content="600">

<meta property="o0g:image:type" content="image/png">

"og:site_name" content="Michelle Rohlf">
“article:publisher" content="https://www
"article:modified_time" content="2022-09-

. facebook. com/michellerohlfwrites/">

-27T723:47:13+00: 00">
"og:image" content="https://michellerohlf.com/wp-content/uploads/2022/06/Untitled-design-3-1.png">

<meta name="twitter:card" content="summary_large_image">

<meta
<meta
P> <script typ
<!— / Yoast SEO plugin. ——>

<link rel="dns-prefetch" href="//a.omappapi.com">

twitter:labell" content="Est. reading time":
twitter:datal" content="4 minutes">

“application/ld+json" class="yoast-schema-

>

graph"> = </script>

<link rel="alternate" type="application/rss+xml" title="Michelle Rohlf » Feed" href="https://michellerohlf.com/feed/">

<link re alternate" type="application/rss+xml" title="Michelle Rohlf » Comments Feed" href="https://michellerohlf.com/comments/feed/">
<i— This site uses the Google Analytics by MonsterInsights plugin v8.23.1 - Using Analytics tracking — https://www.monsterinsights.com/ —>
<script src="//www.googlet .com/gtag/js?id=G-4P9PQBDRVG" data-cfasync="false" data-wpfc-render="false" async></script>

»<script data-cfasync="false" data-wpfc-rende
<!-— / Google Analytics by MonsterInsights -—>
P <script>. </script>
<link rel="stylesheet" id="gravity_forms_theme_reset—cs
forms—theme-reset.min.css?ver=2.7.17" media="all">

false"s .. </script>

s" href="https://michellerohlf.com/wp-content/plugins/gravityforms/assets/css/dist/gravity-

<link rel="stylesheet" id="gravity_forms_theme_foundation-css" href="https://michellerohlf.com/wp-content/plugins/gravityforms/assets/css/dist/gra

vity-forms—theme—foundation.min.css?ver=2.7.17" media="

all">

<link rel="stylesheet" id="gravity_forms_theme_framework-css" href="https://michellerohlf.com/wp-content/plugins/gravityforms/assets/css/dist/grav
ity-forms-theme-framework.min.css?ver=2.7.17" media="all">

<link rel="stylesheet" id="gravity_forms_orbital_theme-

y=forms—orbital-theme.min.css?ver=2.7.17" media="all">
»<style id="wp-emoji-styles-inline-css"> . </style>
<link re stylesheet" id="wp-block-library-css" href
media="all">

css" href="https://michellerohlf.com/wp-content/plugins/gravityforms/assets/css/dist/gravit

https://michellerohlf.com/wp-includes/css/dist/block-Llibrary/style.min.css?ver=6.4.2"

»<style id="wp-block-library-theme-inline-css">:m </style>

»<style id="classic-theme-styles-inline-css"> .= </style>
» <style id="global-styles-inline-css"> = </style>

<link rel="stylesheet" id="sinatra-styles-css" href="https://michellerohlf.com/wp-content/themes/sinatra/assets/css/style.min.css?ver=1.3" media=

allts>
<!—[if IE]>

<link rel='stylesheet' id='sinatra-ie-css' href='https:
media=‘all' />

<![endif]-—>

| head script

Console What's New Issues X

//michellerohlf.com/wp-content/themes/sinatra/assets/css/compatibility/ie.min.css?ver=1.3"

10f19 | A | v Cancel

() Group by kind Include third-party cookie issues

8 = Reading cookie in cross-site context will be blocked in future Chrome versions

{
}

¢
htn

htn

mo

35



[ NON ] Howtodoa X The Key Cor X

€ > C M 2% michellerohif.com/speaking/

% Bookmarks [ Finances [J Solidigm [ AEM [3J Google Accounts [ SEOtools [ Docs [ Content Pipeline 2.. € Content Authoring... [ My BookFunnelLi.. } Facebook

Speaking Topics
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The Abiding Life
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| will share my story of estrangement from my daughter and my own self-discovery as | weathered
that storm, about how | got through the pain of the loss of my daughter and my grandson, and how |
turned to Jesus to get me through. | will share my experience in Celebrate Recovery, a Christian
recovery group, and what | learned about codependency and how codependency affected all of my
relationships, including my relationship with myself. This is a deeply personal testimony of loss, grief,
abandonment, forgiveness, grace and identity.

This can be used as a keynote talk, in a seminar, at a recovery meeting or in a retreat with multiple

sessions.

Jesus tells us to abide in Him and He will abide in us. He also says when we abide in Him, we will bear
much fruit. Well, if that’s true, why am | so tired? Bearing fruit is hard! It is, when we're doing it in our
own strength. In this series, | share about my own personal discovery of the abiding life and how it
carried me through some very dark and challenging times. | will let you in on the one secret of
successfully living the abiding life...believe it or not, it's rest!

This talk can be used at a retreat, with multiple sessions or it can be shortened up to be used in a

seminar or as a keynote talk.

Why are friendships with other women so complicated? Why is it hard to make friends as an adult?
Why won't anyone go have coffee with me? In this talk, | will share what God says about friendships
and how we were created to have friends and be in community. | will list the attributes of a good
friend, how to reach out to other women, and how to make yourself friendly. | will also talk about the

friendship killers like jealousy, comparison and judgement.
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Where do | put my time and effort today?
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though of your
site
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About page second
PDPs & service pages

[

Check your titles,
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subheadings

Title for each page
H1s on every page

H2s and H3s where it
makes sense

Ay

Run a broken
link report on

Google Search Console
Fix important 404s
Fix soft 404s

=

Check tech
issues and fix

glaring ones

Page speed
Images
Redirects

SSL certificate



Your Own SCORE Mentor

Take advantage of this free service to
help you make great business decisions.

When challenges arise, you can find
mentors with relevant skills.

Review mentor profiles and request a
free consultation with your choice.
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siliconvalley.score.org/find-mentor

LinkedIn Instagram
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& OF YOUR BUSINESS
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Spread the Word

Thank you for attending our class!

If you have any issue with our class or SCORE, please email:
workshop405@scorevolunteer.org

If you believe that we have helped you, please tell business
acquaintances or write a Google Review. This will help other
entrepreneurs find SCORE and access resources.

FOR BRUNCH |f
LUNCH |
DINNER |

Follow us on social media: Facebook LinkedIn Instagram

Www.score.org SCOR 3 //

OR THME LIFE OF YOUR BUSINESS
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Questions?

Cecily Whiteside
Sora Creative Content

soracreative.com




